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Schaerer AG achieves sales targets 

Continued focus upon North America and Asia as growth markets  

 

Zuchwil/Lonsee-Urspring, 1 July 2014 – Schaerer AG closed the financial year 2013 

with total consolidated sales of EUR 99.6 million and is well on track. Last year 

the manufacturer of fully automated coffee machines made gains in particular in 

Switzerland, the USA, Netherlands and Great Britain: The company, which oper-

ates around the world through subsidiaries and partners, generated sales in 

these four markets totalling around 50 percent of overall sales. The good profit 

situation is also reflected in the number of employees, which rose by seven per-

cent to 365 (as at 31 December 2013) and of which 267 are employed in Switzer-

land. Together, the three subsidiaries Schaerer USA, Schaerer Benelux and 

Schaerer Deutschland cover the additional 98 employees. 

 

Although the result was seven percent lower than that of the previous year, Peter Al-

thaus, CEO of Schaerer AG viewed the outcome as positive: "After the record year in 

2012, which saw the rollout of many large projects, the operating result for 2013 dem-

onstrates that we are still on course. We achieved the budgeted sales figure. Activities 

at our Benelux subsidiary Guy van Bogaert in particular were extremely successful and 

many larger customers projects were concluded." The sales figures in Central and 

South America offer further evidence that Schaerer AG is on the right track in terms of 

global market development. The company has gained ground in these areas. However, 

Peter Althaus sees the greatest potential for growth in Asia and the USA. In the future, 

specific attention will be given to these regions. 

 

Diversity as a global requirement 

With regard to customer requirements, the traditional Swiss company that provides fully 

automated coffee machines to over 70 countries, recognised a global trend that is inde-

pendent of the target group, and reacted to this internally in good time: "Besides quality, 

the diversity of the available drinks is becoming increasingly important. On this basis, 

our development activities are focused upon expanding the possibilities and flexibility of 

our modular coffee machines. This involves the perfectly coordinated interplay between 

coffee, milk and other ingredients such as cocoa or syrup. Easy cleaning and operation 

are also key. The demands for quality and innovation from our development department 

are high, therefore we will continue to invest in this area both now and in the future" 

explains Althaus. He also considers the expansion of new market segments as a further 

recipe for success. "Even the demand for office catering is growing inexorably. This 

means winning customers through tailored offerings and strengthening the sales net-

work in a targeted manner." In his opinion the strategy for combining quality, compe-

tence and innovation will continue to be pushed through over the next few years and will 

leave all doors open to the company. 
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Peter Althaus, CEO of Schaerer AG Since 2009, the headquarters of Schaerer AG 

have been in Zuchwil near Solothurn, Switzer-

land 

 

Image availability 

Image material can be downloaded from our media portal amid-pr.press-n-

relations.com (search term "Schaerer sales 2013"). Naturally, I would also be happy to 

send you the files by e-mail. Contact: rh@press-n-relations.de 

 

Further information: 

Schaerer Deutschland GmbH, Silvia Dursch 

Siechenlach 1, D-89173 Lonsee-Urspring, Ger-

many 

Tel.: +49 7336 9525-202 

Fax: +49 7336 9525-203 

silvia.dursch@schaerer-gmbh.de 

www.schaerer-gmbh.de 

Press and public relations: 

Press’n’Relations GmbH, Rebecca Hasert  

Magirusstraße 33, D-89077 Ulm, Germany 

Tel.: +49 731 96 287-15  

Fax: +49 731 96 287-97 

rh@press-n-relations.de 
www.press-n-relations.de 

 

Schaerer AG 

Schaerer AG, founded in 1892 and headquartered in Zuchwil, close to Solothurn, Switzerland, is 

one of the world's leading manufacturers of fully automatic restaurant coffee machines and offers a 

solution for all feature and performance requirements. Customers all over the world appreciate the 

easy of use, the broad beverage selection at the press of a button and the superb coffee quality. As 

the inventor of the fully automatic cappuccino system, the long-established Swiss company posi-

tioned itself in 1997 as the innovative leader in milk solutions. Schaerer AG is internationally repre-

sented by subsidiaries from Germany, Belgium and the USA and by over 70 partners from around 

the world.  

 

Schaerer Deutschland GmbH 

In 1993, Schaerer Deutschland GmbH was founded as the very first subsidiary of Schaerer AG. 

The team of 17 around Managing Director Hansjürg Marti supports a total of 90 sales and service 

partners throughout Germany. Customers include companies in the restaurant and hotel sector, but 

also establishments like bakeries, chains and offices. The company has been operating out of Lon-

see-Urspring since 2009.  


